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UNDOUBTEDLY PORTUGUESE
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STOCKFISH, TURSK, BACCALA,
BACALAO, CABILAU, BAKALAR,
KABELJAU, CODFISH, BACALHAU
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IF YOU HAVE 3 PROMOTE 3 PORTUGUESE TYPICAL PRODUCTS

Regioes Se tivesse de promover 3 produtos tipicos portugueses quais escolheria?
Norte Azeite Bacalhau Enchidos
Centro Azeite Vinhos
Lx e Vale do Tejo Vinhos Azeite Peixe fresco
Alentejo Carne de porco preto Enchidos Vinhos
Algarve Alfarroba Figo Laranja do Algarve
Acores Ananas dos Acores Chicharro Peixe espada
Madeira Marisco Peixe espada Bolo do Caco
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IF YOU HAVE 3 PROMOTE 3 PORTUGUESE TYPICAL RECIPES

Regides Se tivesse de promover 3 pratos tipicos portugueses quais escolheria?
Norte Cozido a portuguesa Arroz de cabidela @au com broa ’
Centro Cabrito assado Chanfana Leitao assado
Lx e Vale do Tejo Cozido a portuguesa @des de bacalhau > Caldeiradade peixe
Alentejo Acorda a alentejana Ensopado de borrego Cozido de grao
Algarve Arroz de marisco Cataplana Améijoa a bolhao pato
Acores Cabrito assado Espetada Peixe grelhado
Madeira Caldeirada de peixe Peixe espada Espetada em pau de louro
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25 million

1,235 millions




52 WHAT HAS CHANGED IN I

THE ECONOMY IS EVERY MORE DIGITAL
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SEAFS2®  WHAT HAS CHANGED IN

THE ECONOMY IS EVER MORE DIRECT

(Q couchsurting I oYay s T Vs
y ,ﬂ

carsharing

UBER

@ EatWith we share more




iphone

you do not need a 100% tourist
structure — a focus on experience
IS needed




52 WHAT HAS CHANGED IN

DESTINATIONS ALSO HAD CHANGES

Middle class fills most of Millennials new generation

the places on airplanes of travelers who want to

discover other sites and
cultures
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BLEISURE CAME TO STAY

relationship tourism

prospection




&2 WHAT HAS CHANGED IN

“STORYTELLING” IN THE CENTER OF THE TRIP

Who travels wants to escape, who travels want
fo count




especially the younger ones are
looking for new experiences

do not give them products, give
experiences that can be
memorable

the future of tourism is of
experiences is not contemplative
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https://www.youtube.com/watch?v=g586TROJT0o




REASONS OF SATISFACTION WITH GASTRONOMY

(%)

A frescura dos ingredientes

O sabor e o0 gosto da comida distintiva

O restaurante (limpeza, arrumacao,
apresentacdo, ambiente)

O servico ao cliente

A simpatia e disponibilidade dos
colaboradores

O prego

Diversidade da gastronomia tradicional

A apresentacdo da comida
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® Muito importante

20%

¥ Importante

40% 60%

Nem muito nem pouco importante

80% 100%

¥ Pouco/ Nada importante B Ns/Nr
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MORE EXPERIENCED DISHES

100

%) o Quais os pratos que tem maior curiosidade em experimentar/ que mais experimentou:
80
70
60
50
40
30
20
10
0
Peixes Bacalhau Vinho Doces/ Carnes Mariscos Queijos Frutas e os P3o Azeite Enchidos Sopas
frescos Sobremesas Legumes
BCheck-in - curiosidade de experimentar pratos " Check-out - pratos que experimentou

(n=442) - Inquiridos que se encontram no periodo Check-in / inicio periodo férias (n=431) - Inquiridos que se encontram no periodo de Check-out / terminar periodo férias
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WHAT WOULD YOU RECOMMEND

% . . - .
. Dos produtos/ receitas/ pratos que experimentou guais recomendaria:

30
20
2 --————
0

Peixes frescos  Bacalhau Vinho Doces/ Carnes Mariscos Queijos Azeite Sopas Enchidos Frutas e os
Sobremesas Legumes




<\ -
pyod
SEAF000  \WHAT HAS CHANGED IN :
TOURIST OF 5 SENSES

no longer travels,
discovers

no longer visit, learn
meet new people
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%
/1%
internet as the first source of inspiration

of which
8 8 7 social networks

6 1 7% browsers
o)
42 & travel portals




WHAT HAS CHANGED IN .

91%

A use the internet to
share travel
experiences




f
=1 THE IMPACT OF TOURISM

WHAT THEY FAVOR IN THE GASTRONOMIC ACTIVITY

(%) Principais atividades turisticas associadas a gastronomia

(resposta multipla)

Visitar uma Rota de Vinhos, Azeite ou Peixe _ 37
Assistir a demonstragdo do chefdurante a refei¢do — 37
Participar em tours gastrondmicos ou visitar quintas e mercados agricolas _ 33
Participar num evento gastronémico _ 26
Participar em aulas de cozinha local em férias _ 22
- E
Apenas frequentar restaurantes _ 19
- Bt
Visitar locais que se constituam atrag@es culindrias (museus) _ 15

outos | ¢
0 5 10 15 20 25 30 35 40 45 50
(n=324) - Inquiridos que dizem valorizar existéncia de atividades turisticas associadas a gastronomia

28
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