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Agenda

- Introduction by Norwegian Seafood Council, Asbjgrn Warvik
Rgrtveit, Director South-East Asia

- Welcome by Norwegian Ambassador to Malaysia H.E. Morten
Paulsen

- Norwegian exporters view of Market situation by Norwell,
Joanne Oo, Sales Manager

- Malaysian Importers view of Market situation by C-food
Portions, Lynn Goh, General Manager

- Challenges, Distribution and Way ahead? By Yu Fish (SalMar),
Kee Yang Woon, Managing Director

- Global production and demand, Norwegian Seafood Council,
Paul Aandahl, Seafood Analyst

- Panel Q&A
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Total Export of Salmon and Fjord Trout to South-East Asia
January - September, 2022, Volume +12%, Value +55%
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Total Export of Salmon and Fjord Trout to South-East Asia
January - September, 2022, Volume +12%, Value +55%

Value NOK
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Export to Malaysia 2022 - W38

Tons Fresh Salmon and Trout with Head NOK/Kg Fresh Salmon and Trout with Head
120 140
120
100 ,‘
100
80 I I |
80
ANy |I||I |
. | i otk ACAVIN
v 60 . - e
| N, =
40
40
) | || ‘ )
0 0
0103050709 11 13 15 17 19 21 23 25 27 29 31 33 35 37 39 41 43 45 47 49 51 53 0103050709 11 13 15 17 19 21 23 25 27 29 31 33 35 37 39 41 43 45 47 49 51 53
= SalmonWt 2022 m TroutWt 2022 2021 Vol 2020 Vol =—Salmon/Kg 2022 =——Salmon/Kg 2021 =——Trout/Kg 2022 Trout/Kg 2021

NORWEGIAN SEAFOOD COUNCIL



NORWEGIAN SEAFOOD COUNCIL Proudly representing m

Seafood from Norway m




Frequency of eating types of fish/seafood in total (all meals at home and out of home)
Salmon

Current wave Timeline
Three times a week or more... 9% 100%
Twice a week 15%
80% 9
Once a week 12% ° 68% 7’3/0
64% L &
2-3 times a month 17% 60% 58% —— @
-
Once a month 13%
O,
Every second month 4% 40% 20% 38% 36%
Every third month 4%
Less frequently 15% 20%
Heard of/never eaten 2%
. 0%
Nevarleereler | | 4% 2021-01 2021-02 2022-02

Salmon Weekly =®-Salmon Monthly =@-Salmon Quarterly

Question: How often do you eat the following types of fish/seafood (all meals at home and out of home)?

Base Total: 500
SEAFOOD COUNCIL 2022-02, Malaysia



Brand funnel Salmon

TOTAL AWARENESS

USAGE P3M

MENTAL MARKET SHARE

Norway Japan Alaska/usa Malaysia Australia Scotland

Base Total Salmon: 365
SEAFOOD COUNCIL 2022-02, Malaysia Ipsos



Brand funnel Fjord trout

TOTAL AWARENESS

USAGE P3M

MENTAL MARKET SHARE

Norway Japan Alaska/usa Malaysia China Australia

Base Total Fjordtroud: 282
SEAFOOD COUNCIL 2022-02, Malaysia Ipsos



Awareness of logo
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Yes, | have seen it -—No, | have not seen it Don't know

Question: Can you remember having seen this logo?

Base Total: 500
SEAFOOD COUNCIL 2022-02, Malaysia






