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Norway has exported 115.000 tons seafood this year.

A growth of 32 % compared to 2016 and 51 % more than 2015.
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Export of Norwegian seafood to China (January-September)
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Market access Norwegian seafood
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Resumed bilateral relationship since December 2016.

Positive dialogue between authorities

Signed MOU on food trade in April 2017
Signed Protocol on salmon in May 2017

Free trade negotiation resumed in August 2017
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Still some challenges, work in progress
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Salmon
* Implementation of the salmon protocol

* Uncertainty about veterinarian tests, and
following quarantine time

Seafood in general

* Recognition of producers to be approved
for export to China is still pending

+ 30 new species are pending approval
+ Approval of fish meal and fish oil
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Norway has grown its perception as seafood nation among Chinese consumers
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China increases its own perception as a
seafood nation

Perception of Japan as seafood nation is
delining

Norway taking a strong position.
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Association of seafood nation (1st mentioned)
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Chinese consumes have a strong preference for Norwegian salmon
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Which is your preferred country of origin when you buy salmon
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Strong preference also for Norwegian cod
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Which is your preferred country of origin when you buy XueYu (“cod”)
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Salmon market is expected strong growth over the next years
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Salmon consumption has grown around 300 % P
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The expected consumption of Norwegian Arctic Cod in China

AR bR S B R E AT H 2R =

Norwegian Arctic Cod Consumption in China ( intons )
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Market opportunity for more Norwegian seafood species

hbiniEH New market research
A N::] Redfish
e A= Greenland Halibut
o IREHE Saithe

o HE Herring

. HE5E Mackerel

¢ ZEHE Capelin

¢ THIRE King Crab

o EEE Snow Crab

¢ 15 Brown Crab

« Mg Blue Mussels

o Z7KEF Cold-Water Prawns
« BNI Scallops

o EEET Stockfish
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Mackerel: high consumption and Norway already has leading position
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Total Volume: 14,427 MT

NORWAY’S SHARE
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OVER THE PAST 5 YEARS
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Hallibut: high domestic consumption, how can Norway increase market share?
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