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120,8
billion NOK

3,1
million tonnes

42
million meals

every day

150+
countries
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A responsible seafood nation



11th century

Stockfish, our first export

Foto: Bergen Byarkiv



1816
«Fisheries are, and hopefully will continue to be, 

Norway’s most important gold mine»



1900

Institute of marine research
is established

Foto: HI



1946

The world’s first minister of fisheries

Foto: NTB Scanpix



The rise of a new industry

1970



1972

Herring fisheries is brought to a halt



Fishing in Lofoten had to pause

1989



TodayToday



Consumer trends



Important seafood trends going forward

New sales
channels

Sustainability /
Responsibility

Transparency

Health and
wellness

Convenience The demanding
consumer



I want to eat food that’s good for me 
and my family and that I feel good 
about eating

“

Top food trends for 2018, Innova Market Insights



Consumers will have great power Seafood must have a minimal 
environmental footprint

Sustainability is perceived differently

Summary



Huge difference in the perception of sustainability –
and what it means to the consumer



The value of sustainability?

30 billion NOK



(…) The ocean could supply over six times more food than it does today. This 
represents more than 2/3 of the edible meat that the FAO* estimates will be 
needed to feed the future global population.“

* The Food and Agriculture Organization of the United Nations  

(…) eating more seafood can play a large part of the solution to the world`s 
climate challenges.“



Charoen Foods

SalMar ASA

Tassal Group

Maple Leaf Foods

Grieg Seafood ASA

Tyson Foods

Bakkafrost

Lerøy Seafood

Fonterra

Mowi ASAMOWI

GRIEG SEAFOOD

Maple Leaf

LERØY

Maple Leaf

Marfrig

Fonterra

Thai Union

Multi X

BRF
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