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“Utilising the when
Corona switched of restaurant sales: Is online
seafood sales here to stay?”
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Enjoy
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What do
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Mediterranean Restaurant
Seafood & More

Heollman WESTIN'  CENTARA

HOTELS & RESORTS
BANGKOK KING POWER HOTELS & RESORTS
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Consumer’s behavior

Shopping behaviors have changed as a consequence of COVID 19

Fewer shopping trips to stores, fewer opportunities to get bought, therefere top of mind brand awareness & relevancy is critical.
Decision making is more complex & intrinsically linked to channel. If you're not available, you won't get bought.

NATIONAL THAILAND TAKE HOME FMCG POST COVID
YTD 22 Mar20 vs. YA

Avg. # Shopping Trips / HH

Shop Less Often -2.4%

Avg. # of categories bought / HH

-2.2%

Avg. Spend per Trip THB

Make Bigger Trips +2.2%
ONLINE - % Spend Contribution
Shop Online +0.4pt

HYPERS - % Spend Contribution

Avoid Crowded Stores -0.7pt
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Consumer’s behavior

How COVID-19 is impacting Thais

How does it

impact shopping What a h How is it changing
behaviors? pportunities™ lifestyle?

N/ & % (o
46% 38% 69% , | 63% 61%

reduce in physical increase in 2 ¥ less traveling e WV less soclalizing ¥ not going to
outlet. f-CoOmmerce. cinema

52% 44% 59% 50% 45%

Use more Use more V¥ less eating WV buying less ¥ buying less
Streaming service. Food delivery. e out > Juxury products alcoholic
beverages
IKANTAR mw:' GREYTJ Sowce Wastas, 2020 3
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Consumer's

behavior

Shopper’s psychology amid COVID- 19

950%

“l pay more attention to
products on sales”

Thais are careful with their spending
and expecting more value for money

l(ANTAR um:' GREYTJ
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65%

“l pay more attention to the
oriain of the products”

With the COVID 19 situation, people are
more concermned about safetx and

UGl

o Kamae 2029

95%

“l keep purchasing the same ‘t’

brands as always”

Brand experience is important to
consumers when making choices
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Consumer’s behavior

Brands play a strong part at the time of emotional sensitivity

Word Clouds Sentiment Analysis
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Googde Taéfh ihaic.oxpréss the feeling on loneliness online.
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Consumer’s behavior

Changes in media consumption

How has your media consumption
changed if at all?
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What do to ?

FOOD SAFETY EXPERIENCE OFFER TONE OF VOICE MEDIA
need to give the closest to customer Right products/time positive, light, Integrated &
reassurance experience offline /place with heart warming Dynamic with
value for money & engaging effective ROI
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@ThammachartSeafood - sruamisvia @ Sandaay

(2 thammachartseafood.com
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LALAL aviovsin Q o S
Life's great with the best seafood & e 0 R o corinccar
www.thammachartseafood.com e ninon/i8la Leaty s unnwiey

@ You can find us on Website :
www.thammachartseafood.com Facebook: o L5
https://www.facebook.com/thammacharts nadiidnuyetd
eafood Instagram:

https://www.instagram.com/tha... uia Thammachart Seafood
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The

¥ @ thammachartseafood.com Sl <4
SIGN UP | LOGIN = cART E;'-;

CALL US : 02 714 1322

B3 oo with Facobook
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The

Buy Whole Norwegian Salmon

Free ! Cooling Bag

( 0nUNé 690~ o)

People reached Engagements oost again

NORWAY HAS PERFECT
LIVING CONDITIONS.
FOR SALMON.
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Be stronq now , because thlnis
will ge er. It might be stormy now , bu

of voice

Be strong now, because things will get better.
It might ha ctmams: bt it can't rain forever.

#wecare #always
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o TikTokK

Th @thammachartseafood

o TikTok

- @thammachartseafood
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Is online seafood sales
2
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#Staysafe #stayhealthy
#eatfish
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