
Online Opportunity
Covid-19



9/22/2020

“Utilising the online opportunities when 

Corona switched of restaurant sales: Is online 

seafood sales here to stay?”



What do we do ?

102 clients

4 staffs
5,200 active 

members

10 staffs

150 counters

459 staffs 20 outlets

65 staffs

RETAIL F & B FOOD SERVICE
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FOOD 
SERVICE

What do we do ?



ONLINE
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Consumer’s New Normal behavior
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Consumer’s New Normal behavior



What do we do to combat?

FOOD SAFETY

need to give the 

reassurance

EXPERIENCE

closest to customer 

experience offline

OFFER

Right products/time

/place with

value for money

TONE OF VOICE

positive, light,

heart warming

& engaging

MEDIA

Integrated & 

Dynamic with 

effective ROI
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Food safety & transparency
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Food safety & transparency
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The experience
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The offer

PROMOTION 
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The offer
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PRODUCT 



The offer
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AVAILABILITY



Tone of voice
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Tone of voice
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The media
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The media
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The result

9/22/2020



Is online seafood sales

here to stay?
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Thammachart Seafood

1.2
Our Company

1.2 What we do?

We take people on our journey. 
You could say our passion is 
instantly inspiring

Thammachart Seafood
03

#Staysafe #stayhealthy

#eatfish
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